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Employment Trends in China

To assess current and expected hiring trends
for midlevel managers and professionals
in the financial sector, Grassroots™
- commissioned interviews with human
Bt =i resource and placement officers at domestic
and foreign financial corporations in China. According to
sources, year-to-year demand for midlevel personnel at
securities, accounting and insurance companies increased
an average 8% in the past three months, while demand at
banks was flat on average. Looking ahead, sources expect
demand at securities, accounting and insurance companies
to increase an average 10% in the next three months
and 12% in 2006 overall. Indeed, demand reportedly is
outstripping supply, and it is more difficult for most financial
companies in China to hire qualified midlevel personnel
compared to last year.
Meanwhile, turnover rates
were an average 6% in fourth
quarter 2005 among sources
— a 6% year-to-year increase
— with  securities and
accounting firms reporting
the highest rates. In addition,
salaries reportedly increased
an average 14% year-to-year in fourth quarter 2005 and are
expected to increase 16% in the next 12 months. Sources
reported that the main incentives sought by most midlevel
financial personnel in China are higher salaries, more
bonuses and commissions, and better benefits.

Demand is reportedly
outstripping supply,
and it is more difficult
for most financial
companies in China to
hire qualified midlevel
personnel compared
to last year.

Clinical Technology Services

To evaluate opinions of Cardinal Health
Clinical  Technology Services (CTS),
gauge competition among infusion pump
suppliers and determine hospitals’ interest
in automated drug cabinets, Grassroots™
commissioned interviews with hospital administrators in
the U.S. CTS budgets for 2006 increased an average 12%
year-to-year among sources providing estimates, and most
praised Cardinal Health for the company’s high quality and
good variety. One source said, “Cardinal does a fine job.”
At the same time, a few complained of high prices. One

source said, “Cardinal is a good company but too expensive
for us.” As to infusion pumps, most sources use Cardinal
Health’s Alaris Med, which they praised for its safety.
In addition, most use
Cardinal Health’s Pyxis
automated drug cabinets,
which they regard as state
of the art. Meanwhile,
sources cited the leading
suppliers of CTS as
AmerisourceBergen, Baxter, B. Braun, Cardinal Health,
Epic, IDX (General Electric), McKesson, Misys and Omnicell.
Most surveyed do not plan to switch providers in 2006.

As to infusion pumps,
most sources use
Cardinal Health's
Alaris Med, which they
praised for its safety.

Cruise Booking Trends
S To check on cruise pricing and booking
‘m— ~ | trends for2006, Grassroots*™ commissioned
| =t interviews with cruise travel specialists in
_ the U.S. According to sources, bookings for
2006 are up an average 8% compared to the
same period last year, and nearly all reported that January
bookings are meeting or exceeding their expectations. As
to specific cruise lines, sources cited Oceania Cruises most
frequently as the best-
performing line in terms
of bookings and pricing.
One said, “They have
a very unique, upscale
product at the right
price point that has
really hit a sweet spot.”
In addition, most cited
Royal Caribbean’s advertising and marketing push, which is
designed to highlight the upcoming launch of the Freedom
of the Seas — reportedly the largest cruise ship afloat.
Sources also mentioned that Carnival’s new advertising
campaign, as well as more attention to on-board service, is
helping draw a larger crowd of cruisers. Meanwhile, several
observed that some cruise lines might be postponing some
of their spending until later this year. One source said,
“Since so much capacity is already booked for the first half
of the year, lines are shifting some of their ad budgets to the
more challenging second half.”

Carnival’s new
advertising campaign,
as well as more
attention to on-board
service, is helping
draw a larger crowd of
cruisers.
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Beauty Products

To gauge the growth potential of Beiersdorf,
and to identify regional brand perceptions
and competitors, Grassroots™commissioned
interviews with buyers, store managers
and distributors for beauty products in the
Czech Republic, Germany, Poland, Singapore, Thailand and
the U.K. Many sources said customers view Beiersdorf’s
Nivea as a trusted, effective and quality brand, particularly in
Germany and Poland. Nivea sales reportedly are increasing
faster than overall category growth in Poland and the Czech
Republic but lagging in Asia
and keeping pace in Germany
and the U.K. Looking ahead,
some sources in Poland and
the Czech Republic plan to
increase shelf space in the
next six months for specific
Nivea products, while in other countries, shelf space will
likely remain the same. As to supply chain handling, sources
rate Beiersdorf as superior or satisfactory in all countries
except Singapore. Meanwhile, sources in several countries
said Beiersdorf must improve its marketing to attract a wider
audience, and some in Germany and the Czech Republic
said Nivea needs to update its image and product offerings
to reach a younger audience.
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Many sources said
customers view
Beiersdorf's Nivea as a
trusted, effective and
quality brand.

High-Tech Floor-Cleaning Products

Interviews with store managers and
department managers in the U.S. revealed
that average fourth-quarter 2005 sales of
iRobot’s Roomba products for vacuuming
increased quarter-to-quarter and year-to-
year, with holiday gains in the fourth quarter particularly
significant. One source said, “It was a good Christmas for
Roomba.” Most rate Roomba highly; however, sources noted
a few weaknesses, generally concerning short battery life
as well as power and versatility vs. traditional vacuums. In

ROM

addition, sources said some customers are wary of Roomba’s
complexity, perceived effectiveness and high price. Still,
most believe that Roomba occupies a unique niche and faces
little direct competition. Meanwhile, sources said iRobot’s
Scooba product for washing
hard floors was released in
January 2006 and is largely
unknown at retail. Sales
trends reportedly have not
yet been established for
Scooba, but most specialty
retailers familiar with the
product believe Scooba will
benefit from Roomba’s strong reputation, while some said
its sales may be hindered by the high price of the unit and
its accessories.

Most rate Roomba
highly; however,
sources noted a few
weaknesses, generally
concerning short
battery life as well as
power and versatility
vs. traditional vacuums.

Video on Demand vs. Netflix
Interviews with subscribers to digital
"W cable programming in the U.S. revealed
l @l that 44% currently use Comcast, 18% use
m Time Warner and 10% use Cox. When
- asked how many movies/programs they
access on average per month using VOD, 39% said “none,”
33% said “1-3,” 20% said “4—10" and 9% said “more than
10.” The top three reasons sources cited for using VOD are
“ability to watch program at any time” (39%), “VCR-like
features” (18%) and “no late fees” (13%). Among those
surveyed, 28% use Netflix as well as VOD, and 72% also
rent through traditional movie rental stores. Meanwhile,
44% are aware that some movie studios are planning to
release movies simultaneously on VOD and DVD, and if
they do, 67% will order more movies through VOD. When
asked about how the change in movie release schedule for
VOD will affect their rental habits, 86% cited “no effect”
for Netflix (vs. 44% for movie rental stores), 11% cited

“decrease usage” for Netflix (vs. 39%) and 3% cited “stop
service” for Netflix (vs. 17%).
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